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ANMaTbl Kanackl MeH AfiMaThbl 06bICbIHAAFbI
IKOTYPU3MHIH AaMybl XXaHE MapKeTUHTi

Tyninoeme (Executive summary)

Byn.>|<06a AnmaTbl Kanacsl MeH Anmartsi 0BNbICLIHLIK, IKOTYPU3IM Mapke-
TWHITHIK laMy AeHreniH 3eptrey 6onbin Tabbinagel. byn 3eptreyae FOHKOHT,
Hopserus, Kocra-Puka MeMNEeKeTTePiH MbiCanfa ana oTbipbIn 3KOTYPUIMAI
AAMBITY, HACNXATTAy XXIHE MAPKETUHT CanacbiHAAFbl eH TUiMAI xanblkapanbik,
TOXIpVbeHi Tanaay Gonbin Tabbinagp. byn xobaHbiH Herisi peTiHge 3KoTy-
PU3MAI KeH Kenempe TapaTyfa XoHe AaMbiTyFa MaMaHaaHAbIpbIFaH
TYPUCTIK areHTTikTep anbiHabl. Ockl %oba BapbicbiHAa AfMaThl KanackiHbIH,

>KSHE WeTeNaiK TYPUCTIK areHTTIKTepiH Mbicanfa ana OTbIPbIM CanbICTbipMarnsi
Tanaay xyprisinai.

bepinreH xobaHbiH Ma3myHbI:

1. An¥bl ce3 — 6yn GeniMHIH, MaKcaTbl OCbl Ka3bliFaH KODaHbIH, MaHIH,
BacTbl BaFbITbIH XaHe 3epTTeyaiH KypbinbIMbiH aHbIKTay.

2. Kipicne — 6eniminge Typ13m canacbiHbiH Byrinri xafaansl xaHe ae Ty-
PUCTIK KOMNaHWANapAblH 3KOTypu3Ma; HaCMUXaTTay XeHIHAEer! XyMbIChIHbIH,
Macenenepi, COHAA-ak OHbIH Heri3ri GacbiMAbIKTapbl MEH Aamy Kafupatrapsi
KaMTblnagpi.

3. BipiHwi 6enim — MoHkoHr, Kocta-Puka, Hopservs MeMMeKeTTepiHiIH,
XKOHE XanblKapanblk, TaXIPMOEHIH KoNAaHbINYbIH CUNATTANTLIH aKnapaTTs
KaMTblCa, an ywiHwi beniMae ocbl aTanbin eTkeH MeMJeKeTTepaiH, TaXipu-
BeciH Mbicanfa ana oTbIPbIN ANMaTbl KanachlHbiH, k3HE OHbIH ANMaFbIHAAFbI
3KOTYpPU13M XafAavblHbIH CaNnbICTbipManbl Tanaaybl KepceTinea;.

4. EKiHWi Genim - Anmatbl Kanackl MeH AnmaTtbl OBMbICHIHAAFSI
SKOTYpW3M MeH MapKETWHITIH Ka3ipri Xafaavibl KaHe OHbIH AaMybl XN
Macese KapacTblpbingapi.

5. YwiHwi 6enim — Anmarbi kanacsl Mer FoHKoHr, Kocta-Puka, Hopserus
MeMIeKeTTepiHiH, MapPKETUHIi XaHe KOTYPU3MHIH AaMyblHa GainaHbICTs
CanbICTbipManbl Tangayabl KAMTUbI.

6. KopbITbiHAbI — AnMaThbl XaHe Anmatbl 06NbICbIHAAFbI 3KOTYpU3IMA|
xobanayfa, AambiTyFa, COHbIMEH KaTap aneMmaik Texipubere apHanfaw
eckepTynep MeH yCbiHbIMAAPAb! KaMTUAbI.

7. KonpaHbinfaH apebuerrep Tizimi — xobarbl xasy Gapsicbinna kon-
AaHblNfaH cintemenep MeH aknapar Ke3fepHiH Ti3iMiH KaMTuabl.

8. Kocbimwapa Anmarbinafbl TypU3MAl acipece 3KOTYPUIMAI AaMbITy
CanacblHafbl MaMaHAApAaH anbiHFaH cyxOaTTeiH y3iHAINEPI MeH eHaenrew
AEepeKTep, COHAAN-aK, eCcKepinreH Xoba KyMbIChIHbIK HATVXKECI MeH XyMbIC
XKOCNapbl YCbiHbINAAbI.

Byn TakbIpbINTbiH ©3€KTi 60Ny cebebi 3koTypU3M canackiHbiH, anemae,
COHbIMEH KaTtap AnmMatbl KanacbiHaa KapkblHObI Dambin Kene >Xarkad
BafbiTTapAbiH Oipi 6onbin TabbinateiHAbIFbI.
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Marketing and promotion of ecotourism
in Almaty City and Almaty Region

Executive summary

The project is a research on the prospects for the development, marketing
and promotion of ecotourism in the Almaty City and Almaty region. This study
also analyzes the best international experience in the development, promo-
tion and marketing of ecotourism on the examples of Hong Kong, Costa Rica
and Norway. The MDP team analyzed the work of both —international and
national tourism agencies, specializing in the distribution and promation of
ecotourism as the team members conducted a comparative analysis of various

marketing strategies.

This work is organized as follows: |

1. Executive summary summarizes the methodology and structure of |
the research project.

2. The Introduction assesses the global trends in the tourism industry
during past 20 years, and reviews the work of tourism companies in market-

ing and promoting ecotourism, as well as its main priorities and development

principles.
~ 3. The First Chapter covers the international experience of countries a5 |
*’Oi\?\'\/s. rong Kong, Costa Rica, and Norway focusing on the country-brand
and marketing strategies.

: The Secopd Chapter reviews the recent development in marketing |
"o promation of ecotourism in the Almaty City and the Almaty region focus-
e onthe colaboration between public and private sectors.
< 3{ The Third Chapter.analyze the' ecotourism in the Almaty City and Al-

@ty fegion in a comparative perspective comparing the marketing and pro-
mo“%” “;‘ateg'es of Almaty, Hong Kong, Costa Rica and Norway.

e }eTco?n :?ndus_ion summarizes the finding of the research project and
S rec endations on the design, promotion and devel f eco-
k tourism in the Al ; P evelopment of eco
e The € Aimaty City and Almaty region.
i Mmm:;rndlx includes a sample list of tour packages developed that
The strate and explore the beauty of both Al d Al n
- 'he appendix also offers fragments and BRSNSty 10
* specialists in the field of toujem q n‘ processed data from interviews with
well faastaias Evelopment and ecotourism in Almaty, as
into account as the project progressed.
consists of references and sources used in this study.
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MapKeTVHr 1 NnpoasuKeHme KOTYpPU3Ma
B ANMaTtbl U ANMaTUHCKOM 0BnacTtu

Pesiome (Executive summary)

HanHas pabota npepcrasnset cobom nccnepoBaHvie o noTeHumane pa3sut-
1A B Chepe MAPKETUHIa U NPOABUXEHUSA 3KOTYpU3Ma B ropofe AnmMartsl v
AnmMaTtuHCKOM obnactu. [aHHOe wuccnepoBaHWe Takxe aHanu3npyet Hau-
NYYWUIA MMPOBOW ONbLIT B 0BNACTV Pa3BUTUSA, NPOABUXEHUS W MapKeTUHra
3KOTypr3Ma Ha npumepax [oHkoHra, Hopeeruu, Kocta-Pviku. 3a ocHosy
Obinn B3ATHI TypUCTUHECKWE areHTCTBA, WNPOKO cneunanusnpylowmecs Ha
pacnpocTpaHeHn n nonynapusaunn 3kotypuama. bbin nposepeH cpas-
HUTENbHBIA aHANN3 Ha NPUMepPaXx 3apyDeXHbIX U ANIMATUHCKMX TypareHTCTs.
Hacrosuwas pabota noctopoera cnepyouwmm o6pasom:

1. Npeancnosne, NOACHAIOLLEE CMbICN, OCHOBHbIE HAaNPaBNEHUs U CTPYK-
TYypYy NCCNEAOBAHUS.

2. BBepeHue packpbiBaeT COCTOAHNE chepbl TYyPU3Ma Ha CEroaHALLIHMUA
LeHb, 3 TAaKXe OCBeLIAIOTCA BOMPOCHI PaboThl TYPUCTUHECKUX KOMMAHWA
NO MApKETUHTY W MNPOABWXEHWIO 3KOTYpU3Ma, a TakXke €ero OCHOBHbIE
NPUOPUTETLI U MPUHLNMBI PA3BUTUS.

3. MNepBas rnaBa COCTOMT U3 UCNONBb30OBAHWUA MEXAYHAPOAHOIO OnbITa
TaKUX CTpaH Kak: FoHkoHr, Kocta-Puka, Hopeerns. Ha npumepe Bbillene-
PeYUCNEHHbIX CTPaH B TpeTbeln rase OyaeT NpoBeaeH aHanu3 B CpaBHEHUN
3KOTypu3mMa B ANMaThbl U ANMATUHCKOM 00NaCT C AaHHBIMW FOCY AAPCTBAMM.

4.Bropas rnaeanpeacraBnaet cobomn packpbiTve BONPOCOB O NONOXEHUN

W COCTOAHMM MAPKETUHIa N NPOABMXEHUSA SKOTYpU3Ma B ropone Anmatsi v
AnNMaTUHCKOM 00NacTu.

5. TpeTbs rnasa BKNOHaeT B CeOHA CPaBHUTENBHbBIN aHANWU3 NO MAPKETUHTY
M NPOABMXEHMIO 3KOTypu3Ma Mexay ropofoM Anmatbl U [OHKOHrom,
Hopgerven n Kocra-Pukon.

6. 3aknoueHune npeanonaraeT cCoboin KOMMEHTapUX U PeKOMEHAALMW NO
NPOEKTUPOBAHMIO, NPOABVIKEHWIO U PA3BUTMIO IKOTYPU3MA KaK AN AnMarsi
1 ANMaTUHCKOM 0BNACTK, Tak U ANS MUPOBOTO ONbITA.

7. Buonuorpadua COCTOUT U3 CCbINOK U UCTOMHUKOB, UCNONb30BAHHbIX B
AAHHOM UCCNEeA0BaHUN.

8. Npunoxexue npeanaraer GparmerTel U 06paboTaHHble faHHbIe U3
UHTEPBbLIO CO CMeLnanicTamm B 0bnactu passnuTusa Typusma 1 3KoTypu3ma

B ropofie Anmatbl, a Takxe nnaH paboTbl, KOTOPbIA y4UTLIBANCA NO Mepe
peanvaunn AaHHOro NpoekTa.

[laHHasn TeMa ABNACTCA aKTYaNbHOM B CBA3M C TEM, HTO IKOTYPUIM ABNRETCH
Hanbonee HbICTPOPACTYLLIMM CEKTOPOM TypU3Ma B MUPE U B ropoae AnMaTi.
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Marketing and promotion of ecotourism
in Almaty City and Almaty Region

Chapter 1. Introduction

According to the World Tourism Organization (htt}')://wwwz.unwto.
org/), tourism contributes more than 10% to the world’s GDP (2018, est.).
It is considered as one of the most dynamically developing sectors of the econ-
omy. For example, during past 2-3 decades, ecotourism grew by double digits
due to the anthropogenic pressure on traditional natural and cultural-historical
tourist resources and the rise of mass tourism. Taking into account the tourism
development indicators suggested by the World Tourism Organization (WTO),
the tourism will continue to grow and the number of eco-tourists would dou-
ble within next 20-30 years. The main priority areas of ecotourism around the
world includes as follows: hiking in the mountains, forests, jungles and visiting
many places and arranging various “eco” activities. It is important that ecotour-
ism offers visits to a large number of completely different natural areas and for-
eign visitors will be able to count on a full and positive time spending.

'tis very important to study international experience in the area of ecotour-
sm, as the environmental changes (natural and man-made) might negatively
intiuence the mass tourism and tourist resources. Today, many countries ob-
serve the growth in anthropogenic pressure and negative influence on virtually
all sectors of tourism industry and tourism, in the vast majority of tourist areas.

For example, between 1973 and 1983, Poland witnessed that the length of
tourist's water routes alon

hyici g rivers and lakes was reduced by 40%, and by sea
- by 70%. The area of damaged forests increased by 60%. Since 1976, the
Balinger Canyon in the USA

witnessed that the average rate of soil degradation

has been in 86 times higher than the maximum permissible as a result of move-
ment of transport serving the tourists.

Thus, ecotourism should be pro '
Mg promoted and developed as an integral part of

) itis not always understood in the same way in different
1w y In al eren
%:&rl;sé :c?rffc:rms ire dynan_uc, It penetrates into the areas of tourist activity.
hen 218 or|n the ecolog.lc‘al- orientation, and limit it to a too strict frame-
Qe AN g 0C'>‘f; &f:g;rilcrtc Seﬁsrzntnon is hgrdly reasonable. It is important to keep
havior and, in particular, mstances. Firstly, the “Ecologization” of public be-
\ raditi

as ecological tourism have recently had a significant
tional tourism, / r

For example, modern tourists during the
NO-three-week “beach” programs with short
dly, although they prefer a very comfortable
dly conditions, encouraging the owners of
- onment, introduce environ-




In this context, marketing, promotion of ecotourism, communication
with and education of public (“Ecologization”) may help to address many eco-
problems, starting with the collection, processing of communication channels,
the development of PR solutions, and ending with a voluminous analysis of the
work done. We believe that regular and effective communication links with tar-
get audiences, current and potential consumers, intermediaries, public authori-
ties and authorities, financial, insurance, banking institutions, the media, etc.,
are necessary for the qualitative and successful promotion of the ecotourism
product. With all-round support, you can achieve the desired result and increase
the level of marketing and promotion of ecotourism at a competitive level.

In the case of Kazakhstan, the tourism contributes only 1% to the national
GDP. According to the Kazakhstan Tourist Association (KTA, http://www.ka-
ztour-association.com/ ) - which unites about 400 subjects of the tourist mar-
ket - the tour operators in Kazakhstan have developed only 900 routes. The
tour agencies in Kazakhstan still need to update services and come up with new
ideas to promote tourism industry. An important component in the develop-
ment and promotion of tourism in Kazakhstan is ecotourism. Ecotourism is a
completely new sector, both for Almaty and Kazakhstan. In our opinion, many
studies and interviews suggest that the quality of ecotourism in the Almaty City
and Almaty region can be raised significantly, if the local government, publicand
tour agencies would develop well-built PR campaigns and marketing schemes.
The increase in the quality of ecotourism in Almaty, would also add popularity
and rating to Almaty City, as well as it would attract the interest from foreign
guests, colleagues and investors. .2 :

This research project focuses on the study of communication, media and
marketing strategies using four different case studies to illustrate the main argu-
ments. It offers the study of the experience of ecotourism in Hong Kong, Costa
Rica and Norway. It also presents analysis and comparison of marketing and
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n the Almaty City and Almaty region with other coun-
tries, such as Hong Kong, Costa Rica and Norway. In addltlon,_rthe r:?SEa[¢h Sug-
gest 'some practical recommendations in the study of ecotourism, | SR asic prin-
ciples and regulations in the context of the Almaty City and Almaty Ie?'on- The
Interviews with the largest experts of this area in our country would illustrate the

major arguments of the project.

e |2 ——

promotion of ecotourism [

Terms

“Ecotourism is a responsible journey into natural areas that promotes ecol-
ogy and improves the welfare of the local population” [1].

“Ecotourism is tourism, including trips to places with relatively untoucheld
nature, in order to get an idea of the natural and cultural and ethnographic
features of the area that does not violate the integrity of ecosystems and cre-
ates economic conditions in which the protection of nature and natural re-
sources becomes beneficial for the local population “[2].

“Ecotourism is a purposeful journey into the natural territories in order to
gain a deeper understanding of local culture and the natural environment that
do not violate the integrity of ecosystems, while making conservation of nat-
ural resources profitable for local residents” [3].”Ecotourism is a responsible
journey into natural areas that promotes environmental safety and improves
the welfare of the local population” [1].

“Ecotourism is tourism, including trips to places with relatively untouche:
nature, in order to get an idea of the natural and cultural and ethnograpn -
features of the area that does not violate the integrity of ecosystems and cr=-
ates economic conditions in which the protection of nature and natural re-
sources becomes beneficial for the local population “[2].

“Natural resource management” is the “work to build partnerships, ca-
pacity and‘wise decision making for fair and sustainable use of natural re-
sources, with a chus on local control” taking different forms and activities
from communications to the locally-controlled forestry.

(https://www.iled.org/natural-resource-management).

Th? Cape Town Declaration recognises that Responsible Tourism takes
u a variety of form;, Itis characterised by travel and tourism which: minimises

3 :gg‘aigvg ee:gf?tc;r?;?'zgllronmﬁntal and social impacts; generates greater eco-
munities, improves we kPeope and enhances the well-being of host com-
local peaple in decisionr 'tfr:g conditions and access to the industry; involves
i chai el s that affegt their lives and life changes; makes posi-

€ conservation of natural and cultural heritage, to the

maintenance of the world's diversity* (http: //fesmnsibletourismpartner-

ship.org /| what-ls-responslble-tourlsm/).
Ommunication, media and marketing

This research discusses various C
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Chapter 2. International experience

This chapter discusses different approaches in communication, media
and marketing strategies of Ecotourism in different countries with eco en-
vironment similar to eco-environment of the Almaty City and Almaty Region.
This includes the short overview of economics, politics, sociology, ecology and
culture. In addition the research assess the impacts of communication, me-
dia and marketing strategies on the private and public enterprises and on
the mass tourism in general.

The study of academic literature suggests that marketing in ecotourism
should address not to only tourists per se, but also all major stakeholders such
as travel agencies, partner organizations, local government, communal tour- ‘
ism associations, state tourism regulators, young people, especially students w
(both high school and colleges). The influence of the ecotourism marketing
on the market and its development should be systematic, and should include
the systematic learning about the conditions and trends in ecotourism. From i
this point of view, the analysis of the experience, situational environment, |
dynamics and structure of ecotourism and its marketing in such countries as

Hong Kong, Costa Rica and Norway can be useful for all stakeholders in the F
Almaty City and Almaty Region

Marketing of ecotourism in Hong-kong

The promotion and marketing of tourism opportunities of Hong Kong
managed by the special designated entity — the Hong Kong Tourism Board
(HKTB) (http://www.discoverhongkong.com /eng/about-hktb /index.
Jsp). The HKTB is “a government-subvented body tasked to market and pro-
mote Hong Kong as a travel destination worldwide and to enhance visitors’

experience once they arrive.” It has six representation offices in all major re-
gions of the world.
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ing campaigns focus on about 20 major markets, with provide
uthge9'232>kg}|tﬁe totfl ngumber of visitors 'tolHong Kong. V\k/]henv ustmglthew
marketing resources, the HKTB uses a sophisticated approac tq Instantly re-
act to unexpected situations. In addition to the key markets in Taiwan, South-
East Asia and South Korea, the HKTB is also striving to activate advertising

ities in the new markets. il

opg(o)rc}:tnelfﬁi)ng Kong is recognized as the world’s most attractive City for tour-
ists. The number of tourists since 2000 has increasgd from 10 mllllon to 25.7
million in 2017 [5]. Also, according to 2016, tourism revenue is 32.9 billion
dollars. The government uses natural advantages for the development of eco-
tourism to achieve a balance between the economy and the environment.

Ecotourism is a new and rapidly developing form of tourism in Hong Kong.
In fact, Hong Kong has a strong potential for the development of ecotour-
ism because of its unique natural landscape. It consists of several large and
about 260 small islands, inhabited by 240 species of butterflies, more than
500 species of birds and many other inhabitants of the fauna. Biodiversity of
ecology is preserved in nature reserves, which are important objects that have
a landscape and ecological value. The Government of Hong Kong for many
years has been implementing a clear program aimed at preserving the coun-
try’s main natural complexes.

Initially, ecological tourism began “as a local idea - creating a balance be-
tween the economic benefits derived from recreation in nature and the eco-
logical safety of recreational areas within the framework of the global idez
- preserving the nature of the planet as the basis of life on it” [6].

The area of Hong Kong occupies 1104 km2, and about 40% of them ar=
protected areas, reserves and recreation areas. Specially protected areas in-
clude 24 suburban parks, 22 special areas, 4 marine parks, one marine re-
serve and one global geopark. These territories are fixed in the system of re-
serves of national parks of Hong Kong [7]. The most surprising is that most
places are accessible from the city center. By the same token, we see that in
Hong Kong there is an increase in the awareness of the population about en-
vironmental problems and there is a great need to improve and create new
projects for the preservation of nature.

F‘@ Which make it one of the most amazing places, where the diversity of na-

p ture harmoniously combines with ultramodern skyscrapers. The HKTB pro-
motes a careful attitude to the environment combined with the life of an over-
populated metropolis and its environs.

The HKTB also adopted a comprehensive approach that integrates digital
marketing, promotion

otions and PR activities. In order to expand the market, HKTB
has stepped up its efforts in the field of digital marketing. The HKTB website
www.discoverhongkong.com is available in 15 languages and 22 versions on
the market, with more than 90 million visits in 2015. Besides, of usability of the
sﬂe&he cogtenthwas better demonstrate the strengths of the country's tourism.
i Asia“f/g? r:;sts taotu?igrr:s Kong is one of the most popular tourist destinations

Neve ism i
the catm oL rtheless, there are some types of ecotourism in




~ 15 m—
- Hiking;
- Tracking;

One of the largest and first in population - the island of Hong Kong has a
hilly terrain, making it the best place for hiking. The length of the most famous
route for hiking is "Dragon back”, this track has more than 8.5 km. Tourists
who have overcome this route will be able to see panoramic views of the sur-
rounding countryside from the hills.

The Case study of the Geological Park of Hong Kong: The Geological
Park of Hong Kong situated in the northeast of the country, almost at the bor-
der with China. The park divided into two large zones: the sedimentary region
and volcanic mountains “Sai Kung Waterfront Park”. On the territory of the
park provided excursions, which include many different locations fully reveal-
ing the natural beauty. There is an opportunity to visit the largest traditional
settlement in Hong Kong - the fishing village of “Tai O”. Here the main means
of transportation for residents are boats. According to local residents, they
maintain the same lifestyle as their ancestors. This is the place where travelers
see Hong Kong in different way. The Lamma Island, which combines mountain
landscapes and beaches, is one of the most popular places for walking in the
fresh air. Tourism industry side by side with international trade and financial
services is one of the main sources of income for Hong Kong. According to the
dataof 2017, there is an increase between 3% and 5% in the tourism market

in Hong Kong [8]. This facilitated not only by the interest of foreign tourists to

the surrounding nature, but also by marketing development in this area.

Conclusion:

The most important lesson is that the HKTB promotes and markets tour-
ism opportunities in Hong Kong targeting most important markets around the
world. In order to achieve it the HKTB has their representatives in six regions
around the world. Hong Kong companies use a “flexible approach” in their
business, good service, and this experience can be used by the companies
in Kazakhstan for the development of ecotourism. Hong Kong has a growing
understanding of environmental issues and of the great need to improve con-
servation projects.

This experience can help in promotion and development of ecotourism in
Almaty, you can create similar advice on tourism, as well as good interna-
tional experience for the development of our ecotourism - this is the creation
of representations of Kazakhstan ecotourists all over the world. Almaty has
huge potential for ecotourism development, and also Hong Kong, which was
recognized as the most attractive in the world for ecotourism, Almaty is in the

treatise of Zailiyskiy Alatau with its unique original character and resources
that should be “demonstrated” to the world community, as it is done with
great success in Hong Kong.

The companies engaged in ecotourism in Almaty should also develop con-
servation projects, possibly to greater contact and work with the media and

public to inform about various measures to increase the effectiveness of Al-
maty conservation projects.
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Marketing ecotourism in Costa Rica

The experience of Costa Rica illustrates one

of the most successful marketing campaigns in

4/&’ é\&‘bﬂ& the field of ecoto‘urism, as it became’a popular

5 place for ecotourism for about 2.5 million tray-

COSTA elers a year (2017, est). The main communi-

RICA cation, media and marketing platform is the

oy official website of Costa Rica (http://www.

visitcostarica.com) with detailed information

about the country, tourist guides, maps and

multimedia. It has advanced online services, such as online booking tools,

a strong focus on sustainability, active and continuous promotion of trade
events, articles and many fascinating videos.

The website provides the opportunity to find an interesting eco-tourism
destinations in the country, linking various tourism projects related to nature
and ecology. The website contain information about accommodation oppor-
tunities, also up-to-date information for tourists, including general informa-
tion about the country, the types of tourism and ecotourism routes on its ter-
ritory.

For many decades, Costa Rica has been holding one of the leading pos
tions among ecotourism destinations not only in Central America, but also i»
the world. Between 1980s and 1990s, Costa Rica has become a top-popula
destination for travel. The number of tourists is constantly growing. In terms
of statistics, the number has increased from 1.03 million (1999, est.) to 2.66
million tourists (2015, est.).

Ecotourism in Costa Rica is one of the key activities of the tourism indus-
try in the country. As defined by The International Ecotourism Society
(TIES), ecotourism is «a responsible journey into natural areas that con-
serve the environment and improve the well-being of local residents» [9].
It also plays an important role in ensuring sustainable economic development

of the'country. Its main competitive advantage is the well-established system
of national parks and protected areas.

ICE, NATURALLY
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Tourism in Costa Rica is one of the fastest growing sectors of the country’s
economy. As an important factor in GDP growth. Increasing of popularity of
ecotourism in the country is explained quite simply - while neighboring states
actively sold their forests in the form of timber, Costa Rica took care of the
jungle, thus preserving the beautiful natural environment, because 2 /3 of the
country’s area is covered with forests. Now the country offers nature lovers
a lot of national parks, where you can admire the incomparable vegetation,
look at the stately sea turtles, marvel at the power of the volcano, enjoy the
spectacle of the sparkling jets of the waterfall.

Most of the main attractions are nature. According to the Costa Rican tour-
ism board, in 2009, 47% of foreign tourists visiting the country are engaged
in activities related to ecotourism, which includes not only excursions, but also
types of outdoor activities.

Ecotourism Costa Rica combines lesure with a variety of new adventures,
such as:

« Beach vacation;

« _Excursions in nature;

* 1 \Visiting volcanoes;

« UTracking;

“Monitoring of flora and fauna;
Bungee jumping from bridges;

+ Surfing;
* 1Scuba diving;
+ Rafting.

Costa Rica known for being the custodian of 5% of the total biological
diversity of our planet [10]. Despite the fact that in the area of the country
125th in the world, it is home to more than 500 thousand different species
of representatives of the flora and fauna of the Earth. Here, including, more
than 850 species of birds, which managed to become a symbol of Costa Rica.
Costa Rica offers amazing opportunities for a beach holiday. Since the coast-
line is washed by the waters of the Pacific and the Caribbean, you can go

diving and surfing on the coast, and extreme lovers can arrange an alloy on
kayaks.

' It is possible to choose a
.( special tour, allowing you to
- observe the flora and fauna
while traveling on a cable

car or walking on suspen-

sion bridges, built at the very

tops of trees. And parks and
protected natural areas offer
excursions to the jungle and

caves, as well as hiking routes.
Costa Rica insulated with
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mountain peaks and craters of volcanoes. Volcanoes are unforgettable specta-
cles, because at times they spill fire lava directly into the air. Even at the foot of
the volcanoes, you can see many caves of magma. Some of them are known
not only for their hot springs, but also for their beautiful walks.

In general, Costa Rica pays special attention to the conservation of natura|
resources, as ecotourism has become an alternative to environmentally haz-
ardous industries. As wrote, Antoine de Saint-Exupery «... we are all carried
away on the same planet - we are the crew of one ship» [11]. The country
understood this unconditionally. Without market demand and political sup-
port for environmental protection, currently protected areas and generally
ecotourism in this amazing country would not be so recognized.

Conclusion:

Since the mid-1980s, the world has embraced responsible tourism and
management of natural resources. The eyes of many fans of clean air and
clean water appealed to Costa Rica, where cities and industrial areas occu-
pied only 5 percent of its territory and 20 percent were allocated to national
parks. The more tourists came to Costa Rica, the more areas covered by virgin
vegetation were declared zones free from loggers and poachers. The reserves
were allowed to hunt only for Indians from reservations.

Costa Rica pays close attention to the development of ecotourism. Accord-
ingly, the country’s economy is also developing. To this end, many projects
are implemented that contribute to the preservation of the environment and
natural landscapes.

This experience can serve as a good example for the city of Almaty -
Almaty region, as the development of ecotourism in Costa Rica is one o™ "=
main economic priorities that have been implemented, as the statistics show,
since the 80s. To successfully promote the product of ecotourism, the city of
Almaty should allocate its financial resources and focus PR activities specifi-
cally on the spread of ecotourism.

I|| Marketing of Ecotourism in Norway

The experience of Norway represents an interesting case of effective en-
gagement in the marketing of tourist destinations and the development of
tourism in certain regions. The country has about 250 tourist centers. The
main tourism areas in Norway cover 18 specialized tourist routes passing
through the main national natural and historical sites (including natural land-
scapes, fjords, glaciers, and mountains, historical and cultural monuments)-

Tourism in Norway in 2015 provided about 5% of
the country’s GDP,

' Thg annual income from tourism and related ser-
vices is abou; $ 17 billion. Also from the country's
budget, funding is provided to support the develop- NORWAY

. m In . 1, 27 thousand .dO“a.fs. POWERED BY NATURE
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provided Innovation Norway with responsibility for developing and maintain-
ing an official guidebook for Norway. The official site “www.visitnorway.
com” - to facilitate the choice of Norway as a place for ecotourism. The web-
site contains thousands of advertisements about tourist enterprises from all
over Norway provided by third parties, such as local tourist offices and mar-
keting organizations of destination.

Norway works hard to get away from the dependency on the industries
that harm nature. Responsible tourism and natural resource manage-
ment helps to keep this region of unprecedented beauty and improves the lo-
cal economy. Since 2006, there has been an influx of foreign tourists arriving
in Norway. Statistics show thatin 2015 the number of foreign tourists was 3.6
million, which is 12% more than in 2014, and 2016 is no exception, growth
in this area was 11% [12].

From the total area occupied by the country, more than 10% lie above
1000 m above sea level. Less than 3% of Norway’s area is suitable for agricul-
ture, while mountains and glaciers occupy 235 000 kmi of the entire territory,
which is 385 186 km..

The nature of Norway is amazing and surprising by its diversity. Landscape
is unique and each part is not similar to others. The main treasure and symbol
of the country are the picturesque fjords stretching along the coast. Tourists
can see mountain landscapes, seas raging on rocks and various waterfalls.

Ecotourism of the country conquers travelers by its abundance. 500 official
hiking routes, a web of hiking trails, over 200 routes for cycling along rural
roads and mountain trails. Norway is also known for its network of camps,
that is, special attention is paid to camping.

- Safari;

- Kayaking, canoeing;

- Walking and riding;

- Hiking;

- Skiing and mountaineering;

- Rafting, canoeing;

- Hunting and fishing,

- And this is not a complete list for tourists, which Norway offers.

In Norway provided large number of safaris. In general, you can observe
seabirds, crabs, seals, and many other fauna. Travelers who come here in the
winter can ride snowmobiles and dog sleds.

Norwegian rivers and lakes abound in fish, and in addition, fishing enthu-
siasts have excellent opportunities for sea fishing. Also acquaintance with the
culture in the local fishing villages, where they honor and adhere to the tra-
ditions for more than a hundred years. Together with fishing develops agro
tourism. There are many villages in the country where everyone can rent a
village house and probably will not remain indifferent to local small but cozy
houses offering to live a bit in the bosom of nature, enjoying hiking and horse-
back riding in the most picturesque places.

There are specially marked trails and mountains over 2000 meters high,
from where panoramic views of Norway's natural beauty can be seen. In addi-
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tion, tourists are given the opportunity to admire the highest peaks right from
the sea. Since the length of the coastline is 26592 km, in some places you can
rent a kayak and go on an exciting journey. _

According to the Norwegian Tourism Board, the marketing of ecotourism
of the country is at the stage of active development. From 2000’s to the pres-

ent day in the field of ecotourism in Norway involved about 3, 5 thousand
travel companies.
Conclusion:

A wide range of opportunities for recreation and tourism, includ-
ing ski resorts, can illustrate the excellent responsible tourism and ec-
otourism opportunities in Norway. Among tourists - popular tourist and
fishing tours, as well as cruises on the fjords of Norway. In many respects this
Is justified not only by the country’s natural resources and historical sights, but
also by the correct PR-policy. Tours should reveal the tourist potential of Nor-
way and allow the tourist to fully appreciate all his beauties.

Norway would like to work further on increasing the number of foreign
tourists visiting Norway including local and international tourists. The govern-
ment plans to work on easing visa and customs restrictions, as well as with a
focus on a differentiated tourist offer and with the fact that Norway is one of
the most expensive countries in the world. Unfortunately, the country has very
high prices for food, goods and services and to spend holidays in Norway with
a modest budget are almost impossible.

As for the city of Almaty, it is safe to say that visiting this city is not so expen-
sive as visiting various cities in Norway. In this case, the marketing emphasis
can be made on the prices of the city of Almaty and subtly compare them with
the cost for the same Norway. As Norway is more experienced in ecotourism
one of the important advantages of Almaty city will be the difference in prices
for ecotourism and simply visiting the city, unlike Norway.
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The government of the Almaty City and Almaty Region declared that tour
ism is a priority sector and it would contribute to the sustainable development
of the economy (https://www.visitalmaty.kz /). For example, the Kazakh-
stan Tourist Association (KTA) and experts of the IPK Company have analyzed
of the tourist market of Kazakhstan, which showed that Kazakhstan has a

huge untapped potential with a lot of national parks and reserves, as well as
an outstanding cultural heritage.

The questionnaire-based survey-research covered about 10,000 respon-
dents. It was conducted in Germany, Great Britain, France, South Korea and
Japan. The results of the survey showed that among foreigners there is a high
interest in ecological tours to Kazakhstan.

Kazakhstan compared to be "a tourist diamond,” which has great tourist op-
portunities and is looking forward to further changes to create a global com-
petitiveness. Some experts suggests that the investments of about US$1.0
billion would be required to turn the Almaty region into a well-known tourist
destination by 2020.

The above study showed that 14.2 million tourists from Europe and Asia
are interested in Kazakhstan as a tourist destination. By the end of 2015, the
number of people entering Kazakhstan for tourism purposes was 618,732
people, domestic tourism — 2,183,973 people. Since the World-Expo 2017,
Kazakhstan attracted a lot of attention, business proposals and investments in
the area of tourism and ecotourism as many tourists expressed their desire to
visit Kazakhstan in general and Almaty in particular. In Kazakhstan, there are
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900 attractive routes for national reserves and parks. For foreign tourists, it
is possible to observe rare and endangered species of animals such as snow
leopard, Tyan- Shan bear, caracal, lynx, gazelle and many others.

The first information and resource center for ecotourism was established
in Kazakhstan in 2005. Until then, ecotourism has been a very small segment
in the tourism sector of Kazakhstan covering only 10-12% of the total tour-
ists, but the numbers are growing. Traditionally, most ecotourists have been
making all their trips by themselves, and not through tour operators. Coming
to Kazakhstan, tourists turn to the information and resource center. Now, the
site www.eco-tourism.kz provides important information to foreign tourists
who finally have the opportunity to directly contact the owners of numerous
guesthouses. In recent years, Kazakhstan has seen an intensive growth of the
tourist services market about 5-9 percent annually. Tourism in Kazakhstan has
huge growth potential, more significant than any other branch of the econ-
omy. According to the forecasts of the World Tourism Organization, the flow

of tourists will grow throughout the world in 2018 and will be more than 1
billion people.

Dynamics of incoming flows of ecotourists to Kazakhstan

Regions \ Years
P 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009
1 2 S 5 6 E.1 8
Tl ;he Republic of 44990 | 31367 | 39872 7
epuol 2 | 56203 | 62117 | 37937 54486
Akmola region 2D a8 6 | 364 | 60 2 | 452
Aktobe region - | 20 | 10 | 26 | 138 | 256 | 8224 |
Almaty region 608 | 475 | 797 | 301 | 200 | 266 3833
Atyrau region 136 | 104 | 724 | 7 | 156 | 255 | 181829
West-Kazakhstan )
Lt . 2 | 1313 | 137 | 2 - | 10739
| Jambyl Region 87 | 242 | 15 - | 217 | 424
= anda region
""‘9 9 2 aidas s | 4 | 20
|22 [ 16 | 78 [ a0 | a2 | o
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V e b
: 25 | 41578

s
o



1 e Tl T

i ‘ | | | [ 6 | 7 8
' South-Kazakhstan ‘ ‘ ‘ f '
Lrse%‘fon a | 337 | 63 | 143 | 153 | 36 | 53 | 7221
Paviodarregion | - | 2 | 2 | 3 - | - | 2560 |

North-Kazakhstan | 1 ‘ T ' ‘
region 7 I 25 1 37 - ‘L 14 2805

' 1 aan | [ - U eoman |

fezsif):fazakhs‘a” 1407 | 1649 | 1395 624 551 \ 1313 | 15312
| e e — | ————————— i it
 Astana city 559 | 4339 | 6128 | 1522 | 7663 | 213 | 71101 |
| Almaty city 41705 | 24281 | 28746 | 52718 \ 53017 | 35062 | 166361

According to the results of marketing research, the
following factors can be distinguished:

v' development of incoming ecotourism is a posi-
tive factor of sustainable development of the economy
of the republic;

v the formation of a developed tourist infrastruc-
ture has a positive impact on the entire economic sector
of the country, as the growth of the incoming tourist
flow provides income for a number of industries: trans-
port, trade, construction, communications and others:

v theimportance of tourism as a priority of the na-
tional economy is confirmed by the fact that over the
pa<t 7 years the number of foreign tourists arriving in
<zzzkhstan has increased.

‘ne greatest growth of tourist flows is observed in :
Almaty, Astana and western regions of Kazakhstan, where there is a high ac-
tivity of business.

The internal market of ecotourism is actively connected with the interna-
tional sphere of tourist and hotel services, which represent complex organi-
zational, technical and economic processes that require not only a variety of
knowledge in the field of tourism, professionalism in tourism and excursions,
but also a study of the attractiveness of the tourist market for foreign tourists.

The concept of development of the tourist industry Republic of Kazakhstan
until 2020

The Government of Kazakhstan introduced a new
government policy to promote tourism in the country
— “The concept of development of the tourist industry
Republic of Kazakhstan until 2020.” The Concept en-
visioned the creation of “Almaty Tourism Cluster” [2 1].
The government of Almaty City and Alma_ty oblast in

collaboration with the Kazakhstan Association of Entry
and Internal Tourism and the Almaty Tourism Depart-
“ment used this Concept and own studies, consultations
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and research for developing of a "Master plan for the development of tourism
in the Almaty region”. [22]

These documents and studies have created a basis for effective use of the
country’s territorial potentials, since at the beginning marketing research in
the field of tourism is aimed not only at studying demand and identifying po-
tential customers, but also in shaping the demand itself, taking into account
the development and use of the available tourist potential of certain territo-
ries. They were also used to assess the attractiveness of ecotourism in Kazakh-

stan.

The steppe safari A '
The steppe safari in and around the Almaty oblast might enjoys the great-

est interest among foreign consumers, namely SUV trips through the steppe,

mountains and national parks. :
Kazakhstan has about 20 landscape zones represented for this type of

tourism, which can:
— to attract foreign tourists to Kazakhstan, there are all necessary re-

sources and a certain infrastructure;

—  given the rating of foreign tourists’ interest in the types of tours, we can
conclude that for the most popular safari-steppe tourism Kazakhstan is pro-
vided with resources, but at the same time, there is a low level of infrastructure
development.

The mountain tourism

The mountain tourism includes a number of activities in Almaty and the
Almaty region. There are 20 mountainous zones in the Almaty region, repre-
sented by mountain ranges such as Medeo, Chimbulak, Tabagan, Ak-Bulak
and Kazakhstani mountains Alatau and Tien Shan. In addition to mountain
tourism, foreign tourists are attracted by extreme, sports and adventure types
of tourism.

The water tourism and rafting tours

The water tourism includes the tours around the Lake Alakol, Balkhash,
Bukhtarma Reservoir, which are part of the water ecotourism.

i The Rafting tours started (for example, along the Katun River or the Ili

S River) and the same mountain routes, but only paved for more interesting
(and, consequently, more difficult to access) places, and mountain bike tours.
In addition, helicopter cruises, paragliding, parachute jumps (Bayserke air-
field), non-standard tours are grown on the Kazakhstan market.

Foreign tourists show interest in the Aral Sea, visiting which will allow to see
unusual landscapes: the late port, a huge cemetery of ships, salt valleys. No
less interesting are the trips to Baikonur, accommodation in a hotel intended
for cosmonauts, an inspection of the launch pad of the legendary spacecraft,
their models and the availability of new launch vehicles during launch.

Developing a marketing strategy for the promoting of ecotourism should
take into consideration informing public about the risks, which include:

+ahigh level of risk for tourists - Kazakhstan refers to unsafe regions. In
this regard, to create a positive image, new tive images of this territory
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should be promoted through the mass media, highlight interesting events
actively promote and advertise the country beyond its borders; s

. Igck of qualified personnel - the availability of skilled labor in this area
is very lllmlted‘ To overcome personnel problems, it is necessary to develop
professional tourism education in the country, including through the study of
best practices and international cooperation;

« inefficient tax policy - tax authorities levy illegal payments from entre-
preneurs, delay the return of funds, VAT, uneven taxation enterprises. In this
case, it is necessary to improve the tax policy of the state, in particular, in the
area of improving special tax regimes and optimizing the entire tax policy as a
whole;

+ limited transport options - limited choice of airlines, inconvenient flight
schedules, high prices for air tickets, complicated procedure for obtaining a
visa. In this case, serious political and economic decisions are needed for the

development of rail transport, the construction of high-quality roads and the
entire road infrastructure.

Incoming ecotourism

The development of incoming ecotourism and indicators of its com-
petitiveness in the state directly depend on such factors as:

« level of development of the country’s economy;

« availability of tourist resources;

«  Visa system for foreign tourists;

» development of the scope of the product and services of the tour op-
erator;

»  product improvement in tourist destinations;

» the state of transport and infrastructure;

» State policy in the field of tourism;

»  Effective marketing.

In general, the following marketing promotion strategies can be distin-
guished:

— sustainable development strategy as the most important tool for
achieving the development goals of the territory without depletion of natural
and cultural resources and without damage to the environment;

- strategy for the development of unique historical, cultural and natural
territories;

—  an electoral tourism strategy based on a clear definition of new prom-
ising markets and the rapid promotion of resorts to these markets, as well as
the development of the necessary infrastructure for this;

—  creation of a competitive tourism industry to ensure employment of
the population, stable growth of incomes of the state and the population due
to the increase in the volumes of inbound and inland tourism;

- development of ecotourism infrastructure, creation of an effective
mechanism of state regulation and support of tourism,

—  formation of an attractive tourist image of the country;
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— increase of tourist potential, formation of zones with recreational and
economic specialization. To solve the set tasks it is necessary to develop a sys-
tem of state requlation and support of tourism activities;

—  use of methods of marketing and promotion of tourism products.

The analysis made it possible to conclude that at the current stage
to create an attractive tourist product in the Almaty City and Almaty
Oblast it is expedient to solve the following problems:

« formation and development of external communications in the loca-
tions of tourist resources;

«  creating conditions and preferences for the development of the activi-
ties of travel agencies engaged in obtaining foreign tourists;

« the formation of an efficient catering industry that meets the needs of
foreign tourists and government support for air transport;

In general, after the marketing analysis, it can be concluded that
ecotourism in Almaty and Almaty region has a great potential and at-
tracts foreigners not only with its resources, but also with original and
original cultural heritage.

Below are the sites on ecotourism in Kazakhstan:

«  https://www.eco-tourism.kz/

+  https://vlast.kz/obsshestvo/jekoturizm_v_kazahstane _vse v_selo-

1732.html

«  hitp://www.guide kz/ru/ecotour2010_2.shtml

«  https://www.advantour.com/rus/kazakhstan /tourism.htm

+  http://www.almau.edu.kz/en /467




The study of international experience illustrates that the development of in-
formation technologies has opened new opportunities for marketing ecotour-
ism. One such advantage is the emergence of websites as a popular means of
communication on a global scale. According to Google statistics, more than
98% of people are looking for information on the Internet before buying a
tour. These statistics show the importance for consumers of obtaining up-to-
date information via the Internet and about the great possibilities of Internet
marketing for tourism.

It should be noted that at present the tourism iIndustry in Almaty and Al-
maty region does not use all the potential of the Internet, unlike many tourism
organizations in countries such as Hong Kong, Costa Rica, Norway, which are
popular destinations for tourists around the world, the Internet and modern
communication technologies allow the most effective promotion of tourism
products. Along with the need for reconstruction, tourist facilities in Kazakh-
stan should be filled with up-to-date and useful information, and also contain
interesting proposals for attracting tourists. The official tourist site should be
the main source of all tourist news and irreplaceable guidance. In addition,
it should be useful not only for tourists, but also for local enterprises operat-
ing in the field of tourism and hospitality. Private tourist enterprises should be
oriented not only to creating their own sites for commercial purposes and to
promote their own brands, but also as a whole for marketing the education of
the tourist brand Almaty and Almaty region
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The tourism industry can’t
do without two important
components of success: mar-
keting and advertising. Adver-
tising is part of marketing. The
main thing in any ad:

- periodic repetition of rela-
tively inexpensive advertise-
ments in the press is preferable
to expensive, but one-off.

» Reserves - insignificant at first glance
* National parks permutations of individual ele-
ments of visual advertising can

significantly increase the ability of the ad to attract attention.

- the greatest efficiency is achieved due to a competent combination of ad-
vertising forms and means: announcements on radio and in the press, direct
mail, advertising posters in the places of concentration of the target group,
etc.

- the information contained in the advertisement must necessarily be reli-
able. Legislation in many countries provides for administrative and criminal
liability for the dissemination of unreliable advertising.

Based on the analysis of the market, it is clear that marketing activities re-
quire significant financial resources and the diversion of labor resources from
performing direct production duties, therefore the management of the tour-
ism industry organization regularly monitors marketing by the criterion «costs
- results». As the intermediate and final goals of marketing work are achieved,
new goals are formed in accordance with the changed external situation and
internal opportunities.

The main principles of tourism marketing are:

1) focus on achieving the final practical result of tourism activities. Effec-
tive introduction of tourism services in the market and acquisition of a certain

, share of this market;
The number of tourists in specially ; 2) the focus of the tourist or-
protected natural areas ganization is not for a moment,

= Specially Protected Natural Territories

results of new tourist services
that provide high-profit activity

2011 2012 2013 2014 2015 2016 of the company;
3) application of tactics and
strategy of active adaptation to

the requirements of potentia rs with a purposeful simultaneous impact
on them.

2 000 000 |
~ but on the long-term strategic
1,500 000 result of marketing work. This
~ requires special attention to
000000 foreseeable research, the de-
s I I I | velopment on their basis of the
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: _ Ecotourism W first
The number of foreign tourists ke iy
attracted to ecotourism, and
Hong Kong(2017) marketing in ecotourism began
S ———— from America, Europe, and
then developed for the whole

Costa Rica (2015) '
- of Asia. In general, the concept
R of ecotourism was first used
el by marketers to attract tourists
——— [13]. It has good dynamics of

development. According to
statistics provided by the site of
Tripadvisor, 30% of the total

. number of tourists in the world
each year are ecotourists. And according to WTTC (World Travel and Tourism

Council), in 2016 the. tourism sector makes up 10.2% of world GDP. In
general, the state of this industry grew by 3.3%, including 7.6 trillion. dollars

all over the world. In 2016, the center had 292 million jobs, which is 1 of the
10 jobs in the world 41,
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In general, the main purpose of tourism marketing in Kazakhstan is the
creation of a modern highly efficient and competitive tourist complex, on the
basis of which conditions for the development of the sector as an economic
sector, integration into the global tourism market and further development of
international cooperation in the field of tourism.

Trends in the development of ecotourism are determined by the World
Tourism Organization (WTO). According to the WTO forecasts, ecotourism
is one of the five main strategic directions for the development of tourism for
the period until 2020. Currently, ecotourism is an environmentally acceptable
organization of inbound tourism, focused on the use of natural resources of
the country. Of course, the first steps in the organization of ecological tourism
are associated with the development of tourism activities in the country’s
specially protected natural areas. In Kazakhstan, there are 25 specially
protected natural areas, including 10 reserves and 11 national parks.

All these specially protected natural areas of national importance are
financed mainly from the budget - 84%, 10% - own funds and 6% - through
grants from international organizations [15]. In the first 10 months of 2016
alone, KZT 8.1 billion was allocated from the state budget for the development
of specially protected natural areas, whereas in 2015 it was KZ_T_6.8 bil\iqn.

Over the past 5 years more than 4.5 million people have visited specially
protected natural areas (PAs). In 2011 - 769, 9 thousand people, in 2012
-811.1 thousand, in 2013 - 840.8 thousand, in 2014 - 1.0 million people,
in 2015 - more than 1.0 million people. And for 7 months of 2016 - 741
822 people. During these years, about 1.0 _billion tenge. Obtamed'from
the provision of services in the field of ecological tourism and recreation to
special accounts of specially protected natural areas. In 2015, the republican
budget received KZT 245.3 million for the use of protected areas, the rest
was directed to the development of national natural parks and reserves.
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During these years in the territory of national parks there are:
» 160 tourist route,

» 66 excursion paths;

» 62 observation platforms and demonstration sites;

» 164 tented camps ["°1.

In addition, there are 156 checkpoints in the specially protected natural
area to organize forest protection and receive a flow of tourists.

Kazakhstan, which has unique natural resources and original culture of
the nomadic people, has a huge unrealized potential for the development
of tourism in the international and regional markets. The tourist potential of
recreational resources and historical and cultural heritage allows Kazakhstan
to harmoniously integrate into the international tourism market and to achieve
intensive development of tourism in the country.

The consulting company of Great Britain reports that 1.18 billion tourists
around the world traveled during the year. According to the World Tourist
Board, this interest will continue [16]. Tourism in Kazakhstan also keeps pace
with the following world leaders in this field. Around arrived in Kazakhstan
from January to June 2017 [17]. This indicator of foreign tourists proves that
the tourist sphere of Kazakhstan this year is combined with countries such as
Costa Rica (2.66 million tourists) and Norway (3.6 million tourists). Hong
Kong (25.7 million tourists) is in the lead.

According to the Department of Tourism and External Relations of Almaty,
almost half of foreign tourists visiting Kazakhstan, visit Aimaty [18]. And the
mission of marketing tourism and foreign relations is to make Almaty and Al-
maty region a recognizable, competitive, attractive city for tourists. Following
this strategic direction, the agency’s activities are aimed at further develop-
ment of the competitive tourism industry in the city.
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Almaty is the absolute leader in t 4 ,
tourism services (25.4%) are formed in Almaty (18.6 from K71 73 1 billn
in the country). It is also known that most of Kazakhstan's travel a p:wéioer;
4 Iocat‘ed b Almaty. There are 569 travel agencies ope‘ra‘rin' in th gAl t
market, including 239 tour operators and iNg In the Almaty

: uding ( 330 travel agents. More than 90%
provide services in the field of outbound tourism. Tour operators working o:\

em.{yta”d ‘:’Xit lt?Ufidsm have adlarge package of offers, including city tours
visits to natural landscapes and parks, as well as active recreati ,
and much more. eation programs

Popular tours from foreign and local tourits in Almaty and Almaty region
are:

High skiing mountain resort «Shymbulak»:
Big almaty lake;

Charyn canyon;

Kolsay lake;

National park «Altyn Emel»;

Petroglyph Tamgaly Tas;

Turgen Ravine and etc.

NS SR8

In common,»ecotourism» term has been driven into the mid-80's in the
twentieth century. Ecotourism is defined as a journey into unprotected areas
without anthropogenic exploitation, with unique objects, in which basically it
works in the surrounding environment. The ecotourism brings the other value

; system of values, the foundational love to nature, the preservation of natural
| resources and the support of the traditional culture of the local populations
' [19]. This is a unique orientation in the industry of tourism, which is interested
in the survival of the world and its surrounding.

As a world wide experience shows, the most important aspect of the mar-
keting and marketing of ecotourism is saving of biological resrouses. In ad-
dition to ecosystem tourism, in other countries, tourism is not the only one
that can be settled in the past, but is often referred to as an ecologist. Using
of some animals as the symbols of promotion of ecosystems, and these are
the most cost-effective utilities. By calculations, one lien in national park Am-
boise, in Kenya, has been estimated to cost over $ 27,000 a year, and a group
of elephants - $ 610,000 in cash. _ _

This is not only higher of price of its skin and tusk, but also economically
justifies the expenses for safety and reinstatement of population of these ani-
mals. Wild animals of the park, who are the main factor attracting many tour-
ists to the park, brings the annual benefit in 20 times more than it would be
exposed to the hunting. By the experience of the tourist companies, Kazakh-
stan is also attractive to foreign tourists by fishing and hunting.

In Kazakhstan, tourists’ impact into value gross product is valued as 1%.

e For the period from 201110 2015, from budget for marketing in the
same area it was given 1.3 billion tenge In this sphere. There are many op-
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portunities to promote ecotourism in Almaty region. It is located in the center
of the famous Tyan-Shan mountain chain. In the mountains you can find an
amazing diverse of flora and fauna, as well as a magnificent mountain land-
scape, including rivers, icebreakers, and ravines, which can be explored by
foot or by hourse. The mountainous terrain allows for the development of
sport tourism, including:

e speed run off by skiing / snowboard (on Chymbulak) mountaineering,
climbing by mountains and paragliding.

Except mountains there are other interesting places: Charyn Canyon to the
east of Almaty and is impressive view, contrasting with step landscape, as
well as sining dunes, a bit further to the east in Altyn-Emel national Park. One
more element, having in many natural areas, - this is the possibility of hunting
and fishing. When having a good management, they can compare to natural
safety activity and to be a source of significant benefit, which may be used to
achieve those aims.

Undoubtedly, tourism, and ecotourism, remain focused on the develop-
ment of Almaty and Almaty region, during past years the interest to it has
grown a lot. This is the first step in the development of the Initiatives and Strat-

egies, which have significant importance for the development of the future
sector of the economy.




The ecotourism in the Almaty City and Almaty Oblast can pl
role in the economic development, job creation and attracting international
and local visitors and consumers. The ecotourism also can contribute to de-

velopment in social-cultural and ecological spheres. Existing studies and data
suggests that the ecotourism contributes to the developing of regions both
economic and social-cultural aspects.

However, the successful development of ecotourism requires to rising of

level of information of people communication, marketing and ecological edu-
cation.

ay an important

At the current stage, the ecotourism is another alternative to the usage
of natural resources, which contributes to the preservation of the natural re-

sources around major urban centers, including better use and management of
forests, national parks, lakes, rivers, creeks, alpine valley, etc.

The ecotourism and activities related to the ecotourism would help to pre-

serve the nature and natural habitat around the Almaty city and Almaty region
and would great job oppotunities for local communities.

The modern ecotourism and ecotourism services should be developed fur-
ther in the Almaty City and Almaty Oblast.

Our research suggest the following recommendations:
1. Ecotourism in the Almaty City and Almaty Region can grow to the new

level by its populization, as well as with financial support, together with clear
marketing schemes and strategies.
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2. One of the benefits of development and promotion of ecotourism in the
Almaty City and Almaty Oblast must be constant readiness of tourists agencies
for feedback with the aim of attraction of foreign clients and investors, as well
as for investment of necessary funds into this tourism sector.

3. Its necessary to develop more quantity of different tours as for eco tou-
ritsts so for the whole tourism system. ; o

4. With the aim good PR-scheme and marketing strategies building, its
necessary to refer to the best world-wide experience of foreign countries, its
examples have been included into this work.

5. Works as well as on marketing and promotion of eco tourism must be
oriented not only to finance-economical side of this sector, but on social-cul-
tural, spirital and ecological complexes of eco tourism .

As a summary, the ecotourism in the Almaty City and Almaty Oblast has
all potentials to become most important part of the tourism development
in the Almaty and Almaty region, and to connect the city and the region to
the whole world. It must be highlighted that eco-tourism as a whole is a new
direction of tourism which helps to save ecology of the nature and environ-
ment. Marketing, advancement and PR of ecotourism are evidently essential
tools for its development, such as in the final account, bringing popularity to
the mainstream fashion, but not forgetting that this is also the safest way to

get a tour of the tourist, which will help our planet to be spiritually and envi-
ronmentally clean.
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WORK PLAN
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List of tasks

Date j

eek 1

S

- Make a work plan

- Collection of information

27.09.2017

| Week 2

- Introduction - 2 pages
e Information about the study
e Relevance of the topic
e Project goals and objectives

e Objects of research

» Relation of the subject to the object of

research

03.10.2017 |
|

Week 3

- Interviews and interviews with project
partners:

v Committee of Forestry and Wildlife
Conservation of the Ministry of
Agriculture;

v' Eco-tourism.kz;

Kazakhstan Tourist Association (KTA):

National Chamber of Entrepreneurs of

Kazakhstan;

- Processing statistical data based on survey
results

10.10.2017

Week 4

Case study for the followi les: H
Kong, Costa Rica, leyng m e

07.11.2017
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Kazakhstan Tourist Association (KTA)

Kazakhstan is a country where uni
in which rivers and lakes are combine
green fields.

At the moment, almost all existing types of tourism are represented in Kazakhstan |
But ecotourism stands out against them. Modern trends are aimed at active types oﬁ
recreation, such as trekking, hunting and fishing, mountaineering, rafting, etc. In our

country, in particular in Almaty and Almaty region, all these types of eco-tourism arel
conducted. ‘ ‘

| This interview was accepted and processed on 11
source are presented above.

Y

Que nature merges under an endless blue sky,
d with deserts and 50Nngs, mountain peaks with\

/06/2017. Fragments and

| National Chamber of Entrepreneurs of Kazakhstan

Statistics show that in Georgia, about $ 1.4 million was allocated from the state
budget to promote the tourist market for each destination, when about 219 millioni
tenge was allocated this year in Kazakhstan (2017). As a result, the number of tourists
in Georgia increased from 1.5 million to 6 million in 2015, and foreign tourists left in|
the country 2 billion US dollars. This is a significant contribution to GDP.

Although money is allocated, but we do not spend them effectively. We must b
equal, for example, in the US, where 1 dollar allocated for marketing, as a result,
brings 3-4 dollars. \

Itis necessary to promote the country via Internet portals or on television of foreig
countries. We need joint projects with international TV channels.

This interview was accepted and processed on 11/11/2017. Fragments an
rce are presented above.

Case study on Almaty and Almaty region 09.11.2017

Conclusion 14.11.2017

Week 7 Editing and delivery of the project 20.11.2017
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Committee of Forestry and Wildlife Ministry of Agriculture

ent of ecological tourism in the specially protected areas of

The developm : : 4 ,
ion with new jobs in the service and tourism

Kazakhstan provides the local populat

sectors. .
ecotourism zones, 3D tours of the most recognizable

Due to all funds received from . . '
national parks and protected areas will be developed in the coming years. It is also

planned that part of the collected funds received by national parks from the provision
of paid services will be transferred to the settlement account of the Biodiversity
Conservation Fund of Kazakhstan. In the future, the funds will be used to develop the
infrastructure of parks and reserves. Ecotourism brand of the national park network{

will also be created.

\
This interview was accepted and processed on 10.10.2017. Fragments and

source are presented above. ‘
i

Eco-tourism kz

Ecotourism satisfied the consumer demand for something new and un

based on a nch natural landscape as a means of attracting tourists.

Segmentation is the key concept of targeted marketing. Instead of attrac:

&otegpa_l tourists an'ywhere.in the world, segmentation is the most effective approa -

o ?r:\ wrl;iaesttre entire tourism lr!dustry into segments. When selecting segments, i©

% kn%(;v ﬂr: o r‘:\votd accumulating sets pf directions in one. In the end, the idea s
€ inherent segment. For tourists, two aspects are important. This is the

cc:l:‘cy and clarity of the information provided. .

4 sag; Zggi A':“alty region, according to tour operators, are rich in attractive

ogical tourism. And ecotourism should become one of the main

roducts for promotio is, iti
finforma tio‘r’x technolr;gF;r this, it is necessary to make full use of the achievements
|

This intervi
erview was accepted and processed on 11/26/2017. Fragments and{

urce are presented above.
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